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			How much does it cost to do Facebook Advertising in Singapore?
		

				

				
				
			
Unlike advertising on traditional mediums such as Straits Times where you fork out $7000 to buy a ”half-page ad space” , things are very different on Facebook.Â  So how much will it cost to advertise on Facebook?
One of the biggest difference in ads pricing on Facebook vs traditional media is the flexibility in choosing your budget. When it comes to Facebook marketing, there is absolutely no minimum required amount for getting started with paid ads. You can literally spend $1 or $0.50 and have your advertisement show up. Of course, the budget then gets exhausted in probably one click with minimal impact.Â 
Bidding Options 
There are a few bidding options you can choose from. Facebook charges you by Cost per click, Cost per mile or Cost per conversion. Depending on your requirements & situation, you will choose the bidding option accordingly.
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One of the biggest difference in ads pricing on Facebook vs traditional media is the flexibility in choosing your budget. When it comes to Facebook marketing, there is absolutely no minimum required amount for getting started with paid ads. You can literally spend $1 or $0.50 and have your advertisement show up. Of course, the budget then gets exhausted in probably one click with minimal impact.Â 
Bidding Options 
There are a few bidding options you can choose from. Facebook charges you by Cost per click, Cost per mile or Cost per conversion. Depending on your requirements & situation, you will choose the bidding option accordingly.
Source: Adespresso.comFor example, CPC bidding lets you bid for clicks. As long as your ad is clicked, you have to pay, whether it results in a conversion or not.
CPM is cost per thousand impressions. An impression is counted each time your ad is shown on Facebook.
The cost per action is another option where you bid for actions being taken, designed to get more sales conversions and a higher ROI.
So how much is it? 
Statista released the most updated findings on 2021 Facebook ad costs in numerous countries, including Singapore. In 2021, it is found that the cost per click in Singapore is US$1.20 (S$1.64). It can be observed that advertisers in developed countries tend to experience a higher cost per click on Facebook. This is because the Facebook ads platform is an auction driven by supply & demand. If advertisers in a particular country or industry bid higher, it drives up the overall cost. 
In our experience, the cost for one click can range from $0.10 to more than $3, depending on your industry and other factors listed below (which you find out for your business here). You can decide for yourself how much youâ€™re willing to spend and form a budget for yourself.Â 

Â 
What about cost per thousand impressions?
In Singapore, cost per thousand impressions(CPM) is about US$18 (S$24.59) based on studies by Adcostly. If you find yourself paying more than $25 CPM, it is a sign that your ads are not performing well on Facebook and you are getting penalized. It could be your target audiences choosing to hide/report your ads, not click through and not engage with your ads. It means you need to change your ads or your target audience.

Â 
Has Pandemic affected ad costs?Â 
Has Pandemic affected ad costs? 
You might already have heard that Pandemic has caused ad costs to go down and are not sure whether it is true or not. According to studies by Statista and Socialbakers, it is indeed the case. The reason being for the drop in cost is due to advertisers opting out of ads altogether. For example, some businesses might be affected by Covid and couldnâ€™t operate. As a result of fewer advertisers bidding for ad space, the cost is lower for us.Â 

Â 
Factors That Influence Facebook Advertising Costs 
Facebook and other online advertising platforms such as Google base your advertising costs on 2 main factors: 1)competition in your market , 2)quality of your advertisement .
Â 
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Free bonus:
Get a 1-page Cheatsheet to Facebook advertising: Step-by-step guide
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Competition
The theory behind this is simple â€“ if many other advertisers are going after the same demographic group(s) as you, expect to pay more. Vice versa, if you are the only one, or the rare few, then the costs will go down.
Industry 
Different industries require different costs. Here’s a chart from Wordstream, one of the biggest advertising software company in USA. Usually, industries with higher costs are finance, e-commerce, technology, and education.

Advertisement Quality and Relevance
Similar to Googleâ€™s Quality Score, Facebookâ€™s algorithm provides a score to every advertisement that partakes in the bidding process.
Each ad has a relevance score that will constantly evolve depending on the adâ€™s performance. Â An ad is considered to have performed well if a large portion of the target audience interacts with it, which is determined by click-through rate. Naturally, the advertiser with the highest relevance score holds a distinct advantage over the rest.
Even with a lower bid, that advertiser can win the auction and pay lesser for clicks. Therefore, the better the quality score, the lower the costs. To put it simply, an advertisement with good engagement may cost up to 10 times lesser than that of a poor advertisement targeting the same set of audience.
Like Google, Facebook rewards advertisers that meet users’ needs with cheaper advertising costs. This is to ensure that users’ experience are being protected from spammy ads.
Hence, you could be paying alot more to Facebook if you do not have the time, effort or know-how to optimize your ads.
How much to spend on Facebook? 
There are 2 main ways to make this decision: 1)Your marketing budget 2)What do you want to achieve?
Most business owners derive their budget using the 2nd method. 
First, you find out what is your goal and you work backwards. A realistic ROI is 3-5x.
Letâ€™s say you want to make an additional $50,000 per month. Assuming an ROI of 5x, you need an ad budget of about $10,000 per month. A 10x ROI is very unlikely because of the market dynamics. For example, in an industry that sells high ticket items, the advertising cost is also higher due to competition.
Nonetheless, a 3-5x ROI is very healthy. Consider the fact that no other investments in the world, be it property or stocks, can provide a return of 2x consistently. 
However, do take note that when you scale the campaign, the cost might increase as well. This is because of the need to find more audiences to target as well as having to create more ads to convert your audience. 
If you can reliably spend $100 on Facebook to gain a new customer that brings in $300 in sale, you have to continue running or attempt to scale the campaign! It just makes business sense to do so. All growth companies do that. If you are not sure yet, check out this video on whether you should do advertising for your business.
How to calculate your spending
Say it takes a 100 clicks for you to get one lead.
One click costs $0.50.
100 clicks * $0.50cents/click = $50 per lead.
One click on facebook will get you nowhere, since the average conversion rate is at 2-3%. The minimum spending, if any, is to generate 200-300 clicks at the very least. From there, you can have an idea of what kind of results it will yield you, and whether to continue or not.
In deciding how much to spend, you will then have to decide how much is a lead worth to you ? As legendary marketer, Dan Kennedy puts it, the winner is not the business that gets the cheapest leads, but the one that can afford to pay the most per lead.
Â 
Setting up a budget for testing costs
Before launching your Facebook advertisement, it is necessary to implement a budget for testing costs. These can include costs for audience testing, ad copies, images, and it is recommended to fork out at least $500 to $1000. During this process, different variations of ad images, ad copy and audience are tested in order to find the combination that works best.
Ads take time, effort and some trial and error â€“ you canâ€™t expect them to kick-off successfully from the beginning. Therefore, you have to include costs for these into your budget to ensure a more successful advertising result.
On the other hand, if you choose to outsource your work to an agency, you have to take the agency fees into account as well. Different agencies have different charging models: they can be fixed monthly retainer fees or a percentage of your budget. You can also get a free quote by answering a few questions here.
For the latter, the figure can range between 20% to 40% of the budget. Some companies can also charge by performance, such as the cost per lead.
The Bottom Line
No matter which method you use, you should test and compare each of them out repeatedly to determine which will give you the best results. Donâ€™t forget that the main goal of any Facebook advertisement is not to reduce costs, but to maximize ROI. You can find out how we use a combination of Youtube, Facebook and Google ads to maximize ROI in this video.Â 
Many variables come into play, such as the click-through rate and bid price to conclude which provides the best return. You can estimate ad budget required for your business here.Â 
Need Facebook advertising services? You can check out more about agency services here.Â 
Â 
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							Ted is the director of Ice Cube Marketing. His insights on marketing has been featured in AsiaOne Business, Singapore Business Review , e27 and TechinAsia. He graduated with a 1st class honors degree in Business IT from NTU. While not planning campaigns for clients, he enjoys a good read on books related to psychology.
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						December 23, 2017 at 7:55 am					


									

				
					Really nice overview. I wonder if the average price for Singapore will increase with more savvy marketers coming into the region. Also, The quality of your links, according to FB, also influences how much you’ll be paying for ads.
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						January 4, 2018 at 2:55 pm					


									

				
					Thanks Casie. Yes, the prices will increase. By looking at Google’s cost-per-click over the years which has only been on an upward trend, we can project Facebook’s trajectory. As Facebook rewards good ads (by looking at your relevance score) with lower cost per click, good advertising will have a bigger impact over the long run.
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				9 Proven Tips to Increase Leads & Sales from Digital Marketing in 60 days			
		

				
			Are you feeling stuck in your digital marketing efforts, witnessing stagnant leads despite pouring more resources into your campaigns? It’s a frustrating scenario that many

		

				

				
				
				
			

		
				
				
			
				The Real Reason Why Your Facebook Ads is Not Working?			
		

				
			In the realm of digital marketing, Facebook ads stand as a pivotal subset, representing a crucial element in the broader landscape of business promotion. However,

		

				

				
				
				
			

		
				
				
			
				Steal This Free Hack for Reading Your Customers’ Minds and Writing Converting Ads with High ROI			
		

				
			Have you ever found yourself sitting through a five-minute conversation, only to realize you’ve caught no real substance in the speaker’s pitch? It’s like they’ve

		

				

				
				
				
			

		
				
				
			
				How To Handle Your Leads Well and Get More Appointments with The Same Budget			
		

				
			In the rapidly evolving landscape of digital marketing, businesses face a multifaceted challenge â€“ not only must they effectively acquire leads from platforms like Google
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							Address: 15 Jalan Kilang Barat,Â 
#07-03 Frontech Centre,Â 
Singapore 159357
Contact:Â +65-6653 2633
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							Address: No. 11, Jalan Kacung Satu,
SEDC Tampoi, 81200Â 
Johor Bahru, Malaysia
Contact:Â +6016-7969260
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Itâ€™s time to optimize your SEM budget and reduce ad wastage. Work with an agency that serves as a partner more than vendor. Fill in the form to initiate a chat. If there is a fit and we are able to help, we would love to bring your business to the next level with the power of ads.
		

				

				
				
			



		

				

					

		

							

		
						

				
								
						
					
			
								
				
																														

				

				
						
					
			
								
				
			3-Step Online System Webinar training
		

				

				
				
			Get your free 48hours pass now
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							All information is kept private in accordance with ourÂ privacy policy
						

				

					

		

							

		
					

		

							

		
						

				
								
						
					
			
								
						
					
			
								
				
																														

				

					

		

				
			
								
				
			Enter your details to get your Ultimate Guide To Remote Selling sent to you immediately
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			Hereâ€™s the new way to get as many new customers as you can handle
		

				

				
				
							Now you can take advantage of our free Remote Selling Strategy Session for your business.

Find out why your business is not getting a consistent stream of customers online yet, in this custom-tailored session:
						

				

				
				
					
						
				
								
			

						
				
					
						Understand the type of online funnel that complements seamlessly with your current sales process to ensure nothing falls through the cracks and budget is maximized to the last drop.					
				

							

		

				

				

				
				
					
						
				
								
			

						
				
					
						Identify the most compelling call-to-action offer you can harness in your business.					
				

							

		

				

				

				
				
					
						
				
								
			

						
				
					
						Spot untapped opportunities and gaps in your current online marketing approach we can exploit to see fast turnarounds.					
				

							

		

				

				

				
				
					
						
				
								
			

						
				
					
						Demonstrate our realtime call tracking and audience conversion system for helping you increase sales.					
				

							

		

				

				

				
				
					
						
				
								
			

						
				
					
						Run through case studies in your industry and find out what others are doing online to continually get leads and sales.					
				

							

		

				

				

				
				
			


		

				

					

		

							

		
						

				
								
						
					
			
								
				
					
					
									
						
					
			
								
				
											
							
											

				

				
						
					
			
								
				
			With highly traceable metrics such as CPC and Conversion rate, PPC is one of the most predictable forms of sales engine for any company. If you have great plans for your company, talk to us now to see if we can help you achieve them.
		

				

				
				
			
			
											
													
										Check for Google search volume of your product/service
									
	
											
													
										Find out if Google or Facebook is more suitable
									
	
											
													
										Chat with us to find out if IceCubeâ€™s performance model is a fit for your company
									


				

				

				
				
			


		

				

					

		

							

		
					

		

							

		
							

				

				

				

					

		

							

		
						

		

	
		
			
		

		

	



	






















































































        
        

	
		
		
	



	

	


Cheatsheet to Facebook advertising in 2022
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We promise 100% privacy. Opt out of communication anytime.
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Claim your 40-page Report

How to do Post-Covid digital marketing to grow sales quickly
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